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ABSTRACT
　Today, tourism development is strongly required by many local areas. To be 
recognized as a good tourism destination and visited by tourists, all areas require 
destination marketing. However, much of the existing destination marketing 
seems to be unsuitable for the various tourism needs of visitors. In this paper, 
we discuss the possibility to apply internet communication technology to the 
communication of destination marketing. This application not only provides each 
user with tourism information customized to match his interest, but also allows 
the marketers of a destination to handle a wide range of information both in 
geographic area and theme. We should aim to construct a system for this type of 
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出所：Ernie Heath & Geoffrey Wall,“Marketing Tourism Destinations”, p.9より作成
（ 7）Les Lumsdon“Tourism Marketing”, p.239
（ 8）同上書 p.246
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